(1986) for one innovating firm is then to be expanded to several firms. Central in this model is the importance devoted to interactive knowledge development. Every stage of the innovation process is linked to the other stages and feeds the knowledge base of the firm" (2001, p. 1502) . Koch and Stahlecker add that, "The provision of these knowledgeintensive services requires in-depth interaction between supplier and client" (2006, p. 124) . KIBS are therefore considered as having a great impact not only on their customers, but for the entire economic system. This is because of the part they play in the innovation process, alone, or alongside their customers. If knowledge can be considered a driver of innovation (Strambach, 2008) , others go a step further and claim that knowledge, because of the new products or services it enables to be generated, is primarily responsible for organizational or productive improvements, boosting a firm's performance and thereby generates economic growth for the whole economic environment (den Hertog and Bilderbeek, 1998). Miles et al. (1995) and den Hertog (2000) suggest that KIBS can be classified according to the role they have in their customers' innovation, which is a broader concept than the one suggested in Muller and Zenker's contribution, which saw KIBS as actors linked in a knowledge-based loop (2001, p. 1506) and actively involved in the innovation process. KIBS can thus be labeled as "sources of innovation" when they are the driving force behind service or process innovations, passed downstream to customers; or as "carriers" when their prominent role is to transfer innovation developed by other firms and/or in other industries to their customer; or as "facilitators" when they join forces with customers to help them develop their own innovative services, but they are not directly responsible for the innovation. Miles et al. (1995) and Muller and Zenker (2001) also distinguish between professional KIBS (P-KIBS) and technology KIBS (T-KIBS): Miles et al. define P-KIBS as "traditional professional services, liable to intensive users of new technology (business and management services, legal accounting and activities, market research)" (1995, pp. 29-30) . They add that T-KIBS are "mainly related to information and communication technologies as well as technical activities (IT-related services, engineering)." Muller and Zenker (2001) build from there, identifying discrete types of firms belonging to the two categories. P-KIBS consist of traditional professional services, such as legal, fiscal, financial, communications, and marketing advisors. Such activities rely on professional skills that help customers to interact with an increasingly complex socio-economic environment. They offer specific skills and competencies that customer firms do not control, because they lack either the scale or the resources
